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WREN CONSTRUCTION. NEW BUSINESS BRANDING AND MARKETING MATERIAL.
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EMIS. BRANDING. CAMPAIGNING MATERIAL

L“
¥

european

movement
In Scotland

¥
K4

european
movement
in Scotland

Will they go looking
for a fight?

Or fight for your
interests in Europe?

‘We are European’

Join us

wwuw.euromovescotiand.org.uk
facebook.com/EuroMoveScotiand
twitter.com/euromovescot

.,
K4

european
movement
in Scotland

Their thinking
is chaotic

Ours is crystal clear

Time to say no
to Brexit.

Join us

www.euromovescotland.org.uk

facebook.com/EuroMoveScotiand

twitter.com/euromovescot ‘

european
movement
in Scotland

Their world
is an island

Our world
is connected

‘We are European’

Join us
www.euromovescotland.org.uk
facebook com/EuroMoveScotiand
twitter.com/euromovescot

european
movement
in Scotland

They’re obsessed
with straight bananas

Let’s tell them where
to stick em’

‘We are European’

Join us
wwiw.euromovescotiand.org.uk
facebook.com/EuroMoveScotland
twitter.com/euromovescot

N
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european
movement
in Scotland

She talks about
the people

But does she
listen to you?

‘We are European’

Join us
wwiw.euromovescotiand.org.uk
facebook.com/EuroMoveScotland

twitter.com/euromovescot
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BRANDING - INTERIOR AND EXTERIOR SIGNAGE, WEBSITE AND BRAND ROLL-OUT
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UNLISTED. TECH START-UP BRANDING AND MARKETING MATERIAL.
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UNLISTED. TECH START-UP BRANDING AND MARKETING MATERIAL.
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THE GREYHOUND ON THE TEST. HOSPITALITY BRAND RE-POSITIONING.

The Greyhound on the Test -

An exquisite country inn with a fine dining restaurant
and handsomely stocked bar.
Boutique bedroom suites, a water meadow garden
and a river beat on one of the world’s
most famous fly-fishing rivers.

“To find the pleasures in every season’

The earth beneath your feet
The ever changing skies above your head
The roaring heat of the open fire
The rhythm of the River
Feeling the first warmth of the sun
The rustling of the leaves
A secluded tree-lined oasis
A dining room under the stars
A menu of ever changing smells, sights, sounds
and tastes. ..
Where there is no such thing as a dull day

THE GREYHOUND
ON THE TEST

Finding
the pleasures
in EVERY

s€ason

A ‘
‘A x>
RIVER BEAT

GARDEN
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THE GREYHOUND ON THE TEST. HOSPITALITY BRAND RE-POSITIONING.

D

THE GREYHOUND
ON THE TEST




BRAND CREATION, GUIDELINES AND ROLL-OUT
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CORNERSTONE ASSET MANAGEMENT. BRAND RE-POSITIONING.

LATER LIFE PLANN

ESTATE PLANNING

RETIREMENT PLANNING

INVESTMENT

FAMILY PROTECTION

/

SAVING
e w @ ® w m CREATION MANAGEMENT PRESERVATION
YOUNG ADULT FAMILY FORMATION FAMILY DEVELOPMENT FAMILY MATURITY RETIREMENT
WEALTH CREATION WEALTH MANAGEMENT ASSET PRESERVATION

Cornerstone

Asset Management

K7 AT
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CORNERSTONE ASSET MANAGEMENT. BRAND RE-POSITIONING.

Re-positioning of Cornerstone Asset Management started
with refreshing the language and use of imagery.

BRAND DEVELOPMENT. PRINT. DIGITAL. EXHIBITION & PACKAGING. INFOGRAPHICS T. 0131 552 8827. M.07753 425646. E.chris@theroundroom.uk www.theroundroom.uk



BRAND PROPOSITIONING FOR BIOTECH START-UP

Mleslisutech

MAKING PROTEIN BETTER

WE'RE AMBITIOUS, AGILE. A CUTTING EDGE BIOTECH
COMPAKY FOCUSED ON FOOD AND AGRICULTURE.
WE'REALIVETO WORLD ISSUES, CARING AND
COMPASSIONATE, USING OUR TALENTS FOR GOOD,
WORKING T0 CREATE RESPONSIBLY-PRODUCED
SUSTAINABLE, AFFORDABLE NUTRITION FORALL.

AWORLD OF
BETTER ANIMAL
HUSBANDRY

N
B N
LY LEAR

WEENVISION AWORLD WHERE EVERYONE HAS A
NUTRITIOUS, AND RESPONSIBLY-PRODUCED PRO
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WEB INFORGAPHICS

’

HOLIDAY
SPENDING
HABITS

OF UK HeLIDAYMAKERS

Average spend per person whilst on a week’s holiday

Some top tips for saving money on holiday

- - R

Haggle! Choose public transport

over hiring a car

@Tj & GRATUIT
LIBRE

Research local Shop around Take
prices before for the best advantage
you go price/deals of free

attractions

LI

£0 - £199 £200 - £399 £400 - £599 £600 - £799  £800 - £999

9
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safely
15 Steps to safe online shopping'

A\

-

1. Website URL 2. Wi-Fi security 3. Avoid unsolicited 4. Use mobile
address security: checklist: Check you emails. Links and files  banking online.
look for https at the start  are connecting to the in unknown emails Check your
of the URL and make right network. Avoid could be a scam and statements regularly
sure the green bar and making financial hold viruses or take or get mobile alerts
padiock are present in transactions on public you to fake sites to for your bank account.
the browser bar. Wi-Fi, use a password  collect your personal
protected network. or financial details.
5. Always log out 6. Security software 7. Beware of fraud. 8. Social Networks?
after an online is essential. Parents Report any suspicious  are increasingly used
transaction instead can use age activity to Action Fraud by fraudsters. Watch
of closing down appropriate fiters to as well as your bank. out for things like fake
the browser. monitor and block friend requests and
online activities. YYouTube links
Update regularly. containing malware.
6\
9. Know your online 10. Be cautious when 11. Read Terms & 12. The Sale of
consumer rights — purchasing tickets.® Conditions* before Goods Act applies
visit visit “sites like 1in 10 UK ticket agreeing as accepting  to online sales in
Which? and Money buyers have is entering a legally the UK.
Saving Expert for purchased fakes. binding agreement.

‘more information.

13. Use a secure 14.Ensure youknow  15. Register your credit
payment site such ‘who you are buying card with Verified by Visa,
as PayPal unless from. Mastercard Secure or

you know who you're American Express SafeKey
paying money to. for added security.
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MOST POPULAR COLOURS

35.7% - Silver White - 22.4%

24.4% - Blue Black - 19.1%
17.1% - Black Grey - 13.6%

9.0% - Grey Silver - 13.2%
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PACKAGING

Blind taste -

SUMMER SONG

Sunshine fades the fields -
a golden retriever roaming
home through the grain

Out with the old Adtco
time to mow and roll
 #he lawn before it rains

Summer gives you a punch
on the'nose and shackles you
with-daisy ehains

Childhood caught in a
magic bottle = let the genius
loose again!

L7
/)

SINGLE CASK SCOTCH MALT WHISKY
asao. 1143

AGED NOAK 12yrs

Vol54.5.%

Vol 50cl €

BOTTLED BY THESCOTCH MALT WHISKY SOCIETY

PRODUCED IN SCOTLAND




PACKAGING
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